


o We provide direction to communities in applying e Using diverse Environmental Management
e ective sustainable principles. Strategies, we nd answers to your environmental

Working in partnership with the Chemainus First Natio%en&%n?}"slgnlrd expectations.

Comprehensive Community Plan (CCP), as well as withdhgrehattesahbrked extensively with the Van

Tribe, and the Kwakiutl First Nation, Hemmera sought Ag, ¢t @dModuce Environmental Assessmer
needs, desires, and expectations of the Nations’ mem ﬁé&&%ﬁ strategies that were a product of

their Band Councils’ management decisions. The CCPaapn tion. The Adaptive Management Str

integrates high level community involvement with leadinghfil@fa delivered for the Deltaport expansiol

planning and facilitation to establish a *Vision’ for eacly ylHt& VPA to meet their business goals whil

community. demands of First Nations groups, local municig
special interest groups. The strategy that Hemi
indicative of their commitment to balancing en\
protection with infrastructure development.

9 We specialize in Renewable Energy, including
geoexchange, geothermal, solar and wind solutions, to
meet your energy needs.

Hemmera managed the assessment, design and implementationof
geoexchange systems at two high-end developments in West
Vancouver. This approach led to a design process that was speci c to
the site, meeting tight and challenging conditions and expectations.

\_J \J
o We can develop, re ne, and continually energize e At Morningstar, our creative team of professionals
marketing and communication strategies and we can pay attention to the little things.
implement these strategies across a wide spectrum of
media services Harrison Natural Spring Waters required a brar

graphically the refreshing quality of their water

Morningstar devised and implemented a number of awfiflochromatic varieties of blue and owing gt
winning campaigns for Fortis BC addressing the issue%ﬁ‘l‘%ré’rr Morningstar achieved such a brand
e cient living. In 2000-2001, for example, Morningstar J@&i§plegPring Waters and incorporated it into
and launched the “Whole New (Brighter) Generation,” & ged — including brochures, letterhead, a
campaign to outline the energy saving bene ts of the adflorningstar also researched the North ¢
Fluorescent Light bulb. The campaign led to the sale ISR @@@ct and identi ed numerous sales
CFLs, ten times more than the average sold in a typicil§dzci ¢ Northwest.

The campaign also gained recognition by the Canadian government

and Times magazine.

e We don't have a template — we build strategies based on
your needs. MORNINGSTAR

ENTERPRISES HEMMERA

In 2006, charged with devising a campaign to prevent . .
electrical-related accidents in Alberta, Morningstar de\ 1016 #1.250.861.9474  Phone: +1.604.669.0424
comprehensive and unprecedented safety campaign tk Fax: +1.250.861.7090 Email: info@hemmera.com
together the major electrical providers in Alberta: Fort  gmail info@mstar-ca.com

ENMAX Power Corp, AltaLink, ATCO, and EPCOR. Aft e '

extensive market research,Morningstar constructed an

!mplemenlted gn integrated Strlategy thatftahrgeted SpPec 901 - 1708 Dolphin Avenue  Suite 250 — 1380 Burrard Street
in particular. Focus group evaluations of the campaign

conducted after the completion of the campaign, ultim. <elowna, BC V1Y 9S4 VeEmeEnE, BE VEZ 2R
con rming that the ads were highly e ective in promotir
awareness about electrical safety.



